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Marketing is an important area of management activity in any organisation. It generates trade and involves
analysing, planning, managing and controlling activities concerned with creating and maintaining high levels
of customer service and satisfaction. The marketer's central task is to make the brand easy to buy and this
requires ensuring people can find it and know about it. This book does that as it covers the main concepts
and principles that underlie marketing theory and practice. Bridging academic theory and real-world
marketing knowledge, the book introduces students to the core topics necessary for their undergraduate
studies and is designed with the future professional in mind. It clearly illustrates how marketing problems
have been solved in business - connecting theory to practice. Combined with an enriched digital ebook
version of the book (registration code and website included on print book cover flap) it is very practical in
orientation and provides a more realistic view of marketing issues. Written by a combination of marketing
academics and marketing scientists who engage with industry it presents information that is practical and
interesting in a style that is theoretical and accessible.
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From reader reviews:

Alex Levey:

Now a day folks who Living in the era wherever everything reachable by interact with the internet and the
resources included can be true or not call for people to be aware of each data they get. How people have to
be smart in having any information nowadays? Of course the correct answer is reading a book. Examining a
book can help men and women out of this uncertainty Information mainly this Marketing: Theory, Evidence,
Practice book because book offers you rich information and knowledge. Of course the data in this book
hundred pct guarantees there is no doubt in it you may already know.

Corene Albert:

Reading a guide can be one of a lot of action that everyone in the world adores. Do you like reading book so.
There are a lot of reasons why people like it. First reading a book will give you a lot of new information.
When you read a reserve you will get new information mainly because book is one of several ways to share
the information or even their idea. Second, reading a book will make you more imaginative. When you
studying a book especially hype book the author will bring that you imagine the story how the characters do
it anything. Third, it is possible to share your knowledge to some others. When you read this Marketing:
Theory, Evidence, Practice, you are able to tells your family, friends as well as soon about yours guide. Your
knowledge can inspire average, make them reading a reserve.

John Stanley:

Reading a book tends to be new life style in this particular era globalization. With examining you can get a
lot of information that can give you benefit in your life. Along with book everyone in this world may share
their idea. Guides can also inspire a lot of people. Lots of author can inspire all their reader with their story
or even their experience. Not only the storyplot that share in the textbooks. But also they write about the
ability about something that you need example. How to get the good score toefl, or how to teach your sons or
daughters, there are many kinds of book that exist now. The authors nowadays always try to improve their
expertise in writing, they also doing some analysis before they write with their book. One of them is this
Marketing: Theory, Evidence, Practice.

Jacob Smith:

The actual book Marketing: Theory, Evidence, Practice has a lot of knowledge on it. So when you read this
book you can get a lot of benefit. The book was authored by the very famous author. Tom makes some
research just before write this book. That book very easy to read you can obtain the point easily after
scanning this book.
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