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A corporate campaign is an organized assault on the reputation of a company that has offended some interest
group. Although corporate campaigns often involve political, economic, and legal tactics, they are centered
around the media, where protagonists attempt to redefine the image--and undermine the reputation--of the
target company. It is astrategy most frequently employed by unions but is also employed by specia
interests, such as environmental or human rights groups. Sometimes it is even employed by one corporation
against another. It isarapidly growing phenomenon that is still unknown to the general public, to most
academics and journalists, and israrely understood by the corporations that find themselves on the firing
line.

The Death of a Thousand Cuts argues and demonstrates that corporate campaigns are a distinctive
phenomenon whose manifestations are today ubiquitous in both the marketplace and the media. This volume
examines, in considerable detail, the history, strategy, tactics, effects, consequences, and likely future
directions of the corporate campaign and of its nonlabor-based cousin, the anticorporate campaign. The book
is based on ample sources and methods, among them an extensive review and analysis of media coverage,
news releases, previous scholarship, union publications, campaign materials, interviews and conversations
with individuals who have experienced corporate campaigns, public presentations by labor leaders and
others, correspondence, Internet postings, case law summaries, documents, videotapes, and other materials.
Through original data and interpretation, this book adds context and integration to these materials thus giving
them new meaning.

Key features of this outstanding new book include:

* A thorough and clear explanation of what a corporate campaign is and how it differs from other more
mundane "public relations’ campaigns.

* A detailed examination of strategies and tactics that includes their historical development. Some of the
more high profile target companies in recent years include Coca-Cola, Microsoft, Caterpillar, Campbell's
Soup, Federal Express, General Dynamics, Home Depot, International Paper, K-Mart, Nike, Texaco,
Walmart, Starbucks, and UPS.

* Hundreds of examples that help explain such contemporary events as the anti-sweatshop movement on
college campuses, the living wage movement, and the protests against the World Trade Organization,
International Monetary Fund, and World Bank.

* A lengthy appendix contains abbreviated descriptions of nearly 200 corporate campaigns waged by labor
unions and various advocacy groups since the idea of the corporate campaign was first developed in the
1960's.
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From reader reviews:
Gavin Wilkins;

Why don't make it to be your habit? Right now, try to prepare your time to do the important work, like
looking for your favorite publication and reading a book. Beside you can solve your problem; you can add
your knowledge by the guide entitled The Death of A Thousand Cuts: Corporate Campaigns and the Attack
on the Corporation. Try to make book The Death of A Thousand Cuts. Corporate Campaigns and the Attack
on the Corporation as your buddy. It means that it can to become your friend when you feel alone and beside
associated with course make you smarter than in the past. Yeah, it is very fortuned for you. The book makes
you considerably more confidence because you can know every little thing by the book. So , we need to
make new experience and knowledge with this book.

Bruce Jackson:

The book The Death of A Thousand Cuts. Corporate Campaigns and the Attack on the Corporation can give
more knowledge and information about everything you want. So why must we leave a very important thing
like abook The Death of A Thousand Cuts: Corporate Campaigns and the Attack on the Corporation? Wide
variety you have a different opinion about publication. But one aim in which book can give many datafor us.
It is absolutely right. Right now, try to closer using your book. Knowledge or information that you take for
that, you could give for each other; you may share all of these. Book The Death of A Thousand Cuts:
Corporate Campaigns and the Attack on the Corporation has simple shape but you know: it has great and
massive function for you. Y ou can seem the enormous world by start and read areserve. So it isvery
wonderful.

Henry Baker:

This book untitled The Death of A Thousand Cuts: Corporate Campaigns and the Attack on the Corporation
to be one of several books that will best seller in thisyear, here is because when you read this e-book you can
get alot of benefit onto it. You will easily to buy this book in the book retailer or you can order it by using
online. The publisher in this book sells the e-book too. It makes you more easily to read this book, as you can
read this book in your Smartphone. So there is no reason to you to past this book from your list.

Michael Rahn:

That guide can make you to feel relax. This specific book The Death of A Thousand Cuts: Corporate
Campaigns and the Attack on the Corporation was vibrant and of course has pictures around. As we know
that book The Death of A Thousand Cuts: Corporate Campaigns and the Attack on the Corporation has many
kinds or style. Start from kids until teenagers. For example Naruto or Investigator Conan you can read and
think you are the character on there. So, not at all of book are make you bored, any it offers you feel happy,
fun and rest. Try to choose the best book in your case and try to like reading that.
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