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This is a completely rewritten and updated version of one of the true classic books in the field of marketing
and advertising. What's in a Name? Advertising and the Concept of Brands analyzes brands from the point of
view of modern marketing theory. It deals in detail with the role of advertising in creating, building, and
maintaining strong brands - the lifeblood of any long-term marketing campaign. The work is empirically
based and is supported by the best research from both the professional and academic fields. The authors
describe the birth and maturity of brands and dissect the patterns of consumer purchasing of repeat-purchase
goods. In addition to all new research findings and examples, this new edition of What's in a Name? includes
first time coverage of the short-term, medium-term, and long-term effects of advertising on sales of brands.
The book concludes with new recommendations on how to develop and disseminate better advertising.
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From reader reviews:

Fidel Auxier:

Reading a guide tends to be new life style on this era globalization. With looking at you can get a lot of
information that will give you benefit in your life. Using book everyone in this world can certainly share
their idea. Books can also inspire a lot of people. A great deal of author can inspire their very own reader
with their story or maybe their experience. Not only the storyline that share in the publications. But also they
write about the ability about something that you need illustration. How to get the good score toefl, or how to
teach your kids, there are many kinds of book that you can get now. The authors on this planet always try to
improve their proficiency in writing, they also doing some exploration before they write to the book. One of
them is this What's in a Name?: Advertising and the Concept of Brands.

Carlos Reese:

What's in a Name?: Advertising and the Concept of Brands can be one of your basic books that are good
idea. Many of us recommend that straight away because this book has good vocabulary that can increase
your knowledge in language, easy to understand, bit entertaining but nonetheless delivering the information.
The author giving his/her effort to get every word into enjoyment arrangement in writing What's in a Name?:
Advertising and the Concept of Brands however doesn't forget the main position, giving the reader the
hottest and based confirm resource data that maybe you can be among it. This great information can certainly
drawn you into completely new stage of crucial contemplating.

Nicolas Olsen:

Would you one of the book lovers? If so, do you ever feeling doubt while you are in the book store? Try and
pick one book that you just dont know the inside because don't assess book by its cover may doesn't work is
difficult job because you are afraid that the inside maybe not while fantastic as in the outside seem likes.
Maybe you answer could be What's in a Name?: Advertising and the Concept of Brands why because the
excellent cover that make you consider about the content will not disappoint anyone. The inside or content is
fantastic as the outside or even cover. Your reading 6th sense will directly make suggestions to pick up this
book.

Emmett Willett:

Do you like reading a e-book? Confuse to looking for your selected book? Or your book seemed to be rare?
Why so many query for the book? But almost any people feel that they enjoy to get reading. Some people
likes examining, not only science book but novel and What's in a Name?: Advertising and the Concept of
Brands or perhaps others sources were given know-how for you. After you know how the truly amazing a
book, you feel desire to read more and more. Science reserve was created for teacher as well as students
especially. Those textbooks are helping them to put their knowledge. In some other case, beside science
publication, any other book likes What's in a Name?: Advertising and the Concept of Brands to make your



spare time considerably more colorful. Many types of book like this one.
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